USA-9 QSRS and RESTAURANTS of the ST. LOUIS, MO DMA...

Brand New Data as of August 31, 2026!
Complete Demographic & Media Use Profiles
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Quick service restaurants used past 30 days: Imo's Pizza Quick service restaurants used past 30 days: Lion's Choice Sit-down restaurants used past 30 days: Steak 'n Shake Sit-down restaurants used past 30 days: Bandana's Bar-B-Q Sit-down restaurants used past 30 days: The Pasta House Co.




8.5% or 214,451 of STL DMA Adults 18 or older Used IMO'S PIZZA One or More Times past 30 days.
Typical Adults 18 or older who Used IMO'S PIZZA One or More Times past 30 days are 51.2 years old (2.9%
older than average) and have a $106,521 (.4% higher than average) annual household income.
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Quick service restaurants used past 30 days: Imo's Pizza



5.5% or 139,766 of STL DMA Adults 18 or older Used LION'S CHOICE One or More Times past 30 days.
Typical Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days are 53.3 years old
(7.1% older than average) and have a $135,542 (27.7% higher than average) annual household income.
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Quick service restaurants used past 30 days: Lion's Choice



4.4% or 110,937 of STL DMA Adults 18 or older Used STEAK 'N SHAKE One or More Times past 30 days.
Typical Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days are 52.3 years old
(5.1% older than average) and have a $100,210 (5.6% lower than average) annual household income.
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Sit-down restaurants used past 30 days: Steak 'n Shake



3.4% or 85,952 of STL DMA Adults 18 or older Used BANDANA'S BAR-B-Q One or More Times past 30 days.
Typical Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30 days are 58.1 years
old (16.7% older than average) and have a $107,520 (1.3% higher than average) annual household income.
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q
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Sit-down restaurants used past 30 days: The Pasta House Co.

2.% or 51,592 of STL DMA Adults 18 or older Used THE PASTA HOUSE CO. One or More Times past 30 days.
Typical Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30 days are 59. years
old (18.6% older than average) and have a $110,665 (4.3% higher than average) annual household income.

Ethnicity of Target vs. Market:

White

Black/African
American

ES .8%

Al I 0.0%

Other 0.0%
I
Hispanic IOA%

= who Used THE PASTA HOUSE CO. One or More Times past 30 days

!S]'l
._u- HHI of Target vs. Market:

<$35K HHI
$35K-$50K HHI
$50K-$75K HHI
$75K-$100K HHI 3
$100K-$150K HHI
$150K-$250K HHI g

$250K+ HHI

Avg HHI: $106,111



8.5% or 214,451 of STL DMA Adults 18 or older Used IMO'S PIZZA One or More Times past 30 days.
Adults 18 or older who Used IMO'S PIZZA One or More Times past 30 days are 3.6% more likely to be a
college graduate, 14.9% more likely to work full-time, 4.6% more likely to be married, 27.3% more likely
to be a parent of 1 or more children under 18.
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Quick service restaurants used past 30 days: Imo's Pizza
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5.5% or 139,766 of STL DMA Adults 18 or older Used LION'S CHOICE One or More Times past 30 days.
Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days are 1.5% less likely to be a
college graduate, 15.5% more likely to work full-time, 14.7% more likely to be married, 55.% less likely
to be a parent of 1 or more children under 18.
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Quick service restaurants used past 30 days: Lion's Choice



4.4% or 110,937 of STL DMA Adults 18 or older Used STEAK 'N SHAKE One or More Times past 30 days.
Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days are .4% less likely to be a
college graduate, 3.1% more likely to work full-time, 6.% less likely to be married, 14.9% less likely to be

a parent of 1 or more children under 18.
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Sit-down restaurants used past 30 days: Steak 'n Shake



3.4% or 85,952 of STL DMA Adults 18 or older Used BANDANA'S BAR-B-Q One or More Times past 30 days.
Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30 days are 18.5% less likely
to be a college graduate, 19.5% less likely to work full-time, 8.7% more likely to be married, 53.9% less

likely to be a parent of 1 or more children under
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q



less likely to be a parent of 1 or more children under

2.% or 51,592 of STL DMA Adults 18 or older Used THE PASTA HOUSE CO. One or More Times past 30 days.
Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30 days are 22.8% more
likely to be a college graduate, 6.1% more likely to work full-time, 4.5% more likely to be married, 24.8%
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Sit-down restaurants used past 30 days: The Pasta House Co.



8.5% or 214,451 of STL DMA Adults 18 or older Used IMO'S PIZZA One or More Times past 30 days.
{ Adults 18 or older who Used IMO'S PIZZA One or More Times past 30 days are 2.3% less likely to own
B their home, .9% more likely to own a lower valued home, 6.1% more likely to have a single-family home,

14.9% more likely to have a dog.
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Quick service restaurants used past 30 days: Imo's Pizza



5.5% or 139,766 of STL DMA Adults 18 or older Used LION'S CHOICE One or More Times past 30 days.
{ Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days are 10.2% more likely to
own their home, 10.5% more likely to own a higher valued home, 2.1% more likely to have a single-family
home, 36.3% more likely to have a dog.
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Quick service restaurants used past 30 days: Lion's Choice



4.4% or 110,937 of STL DMA Adults 18 or older Used STEAK 'N SHAKE One or More Times past 30 days.
i Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days are .2% more likely to own
B their home, 1.9% more likely to own a lower valued home, 14.7% more likely to have a single-family
home, 26.3% more likely to have a dog.
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Sit-down restaurants used past 30 days: Steak 'n Shake



3.4% or 85,952 of STL DMA Adults 18 or older Used BANDANA'S BAR-B-Q One or More Times past 30 days.
Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30 days are 16.3% more likely
to own their home, 5.6% more likely to own a lower valued home, 9.5% less likely to have a single-family
home, 32.% less likely to have a dog.
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q




2.% or 51,592 of STL DMA Adults 18 or older Used THE PASTA HOUSE CO. One or More Times past 30 days.
i| Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30 days are 21.4% more

likely to own their home, 26.1% more likely to own a higher valued home, 15.4% more likely to have a
single-family home, 12.6% more likely to have a dog.
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Sit-down restaurants used past 30 days: The Pasta House Co.




8.5% or 214,451 of STL DMA Adults 18 or older Used IMO'S PIZZA One or More Times past 30 days.
Adults 18 or older who Used IMO'S PIZZA One or More Times past 30 days are 12.6% less likely to look up
D-1-Y advice online, 1.1% less likely to always vote in local elections, 21.3% more likely to belong to a gym,
22.7% more likely to fly domestic past y
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Quick service restaurants used past 30 days: Imo's Pizza



5.5% or 139,766 of STL DMA Adults 18 or older Used LION'S CHOICE One or More Times past 30 days.
Llon" CHOI(E l -l-‘-wv | '—h d | Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days are 21.8% more likely to look
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48 or older

¥138.2% WL 26.6%

Registered to Vote D /lean  Republican / Lean / None
(In District of of These
. Presidentil Elections: Ay  — 2
31.28
Presidential Elections: i ey
T T1LLTPEL LT b —w i
—li

Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older al Activity: Adul

35.2%

Recipes / Heaith Medical Home/ .Ilﬂl"" Job search/  Religion / Caneer Education Eectronk  Genealogy Take Onkne Homework Photography Parenting/ Onfine DW" e =i m
u:;::::; Information m;::‘nr advice /v&-:: :;n : mzi‘ Informaton Spiituaity r:::lm nvite Classes p:.;;;;.. S.’.‘:;:;', Famity advice Local Elections: Always
el o iz = Local Elections: Sometimes
® who Used LION'S CHOICE One or More Times past 30 days mSTL i who Used LION'S CHOICE One or More Times past 30 days mSTL
«
@mTop-BO past 12-months Active Lifestyle Activites: Adults 18 or older ‘N Past 12-months Domestic Airline Trips: Adults 18 or older

1tip 15.5%

2trips m 2
3 trips %

4 trips o

: 11.1%
5-9trips PR 8.1%
. T
Ll e 1,001 3.2% Avg. # Domestic Flights:
ﬂhhh-k-h-mm iy
o s
Griing-  lawnCare Gandening  Swimming Fishing Vvolinteer Belongto  Camgi Bowling Hiking - Sewing - Boating Jogging-  Baskethall Gmuyrm-su Yoga-plaes Followa  Competitive Caregiverof  Adult Hunting Football softball-  Organized Tennk  Snow skiing-
Outdear (Flowers ar Work Mealth Chub or nm.mniu cratts Running Weight Lass Video Gaming Aging Parent Continuing Baseball  Road Race Snowboarding
Cooking Vegetables) Gym Progrm orRelative  Education (5%,
Marathon,
= who Used LION'S CHOICE One or More Times past 30 days - STL )

STL DMA Scarborough R2 2026: Aug25-Aug26 Qual Intab 111
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Quick service restaurants used past 30 days: Lion's Choice



a gym, 15.4% more likely to fly domestic pas

4.4% or 110,937 of STL DMA Adults 18 or older Used STEAK 'N SHAKE One or More Times past 30 days.
Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days are 21.2% more likely to
look up D-I-Y advice online, 33.1% more likely to always vote in local elections, 7.4% less likely to belong to
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Sit-down restaurants used past 30 days: Steak 'n Shake



a gym, .2% less likely to fly domestic pa

3.4% or 85,952 of STL DMA Adults 18 or older Used BANDANA'S BAR-B-Q One or More Times past 30 days.
Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30 days are 37.% less likely to
look up D-I-Y advice online, 11.5% less likely to always vote in local elections, 46.1% less likely to belong to
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2.% or 51,592 of STL DMA Adults 18 or older Used THE PASTA HOUSE CO. One or More Times past 30 days.
Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30 days are 10.9% less likely
to look up D-I-Y advice online, 65.9% more likely to always vote in local elections, 7.9% more likely to

belong to a gym, 45.9% more likely to fly domesti
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Past 30-days QSR Users: Adults 18 or older
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8.5% or 214,451 of STL DMA Adults 18 or older Used IMQ'S PIZZA One or More Times past 30 days.
Adults 18 or older who Used IMO'S PIZZA One or More Times past 30 days are 17.7% more likely to use
QSRs past mo., 10.1% more likely to use Sit-Down Restaurants past mo., 48.6% more likely to use Casinos
past yr., 58.7% more likely to smoke cigarettes.

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

Total M

m who Used IMO'S PIZZA One or More Times past 30 days
hly Sit-Down R

17.5%

10.3%
10.1% |

HSTL

79.4%

Users:  Avg. Monthly Sit-Down Restaurant Meals:

72.1%
3.7

Drank Past 30-days: Adults 18 or older
Ay Type of Beer

Liquor

Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer

480,925 19.1%
B
8.7%

- ¥
|

Microbrew / Craft Beer

#who Used IMO'S PZZA One or More Times past 30 days

DMA

ESTL

Scarborough R2 2026: Aug25-Aug26 Qual Intab

169

STL
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Past 12 months
Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant
Sports Betting

Stage Show / Concert
Other Gambling

Spa

= who Used IMO'S PIZZA One or More Times past 30 days

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
€

(Sit-Down Restaurants Used Past 30-days)

i.hhﬁhkhnn

Chisese  Mexian b wings/ Steakhouse Coffee  Bagel/ Upscale  seafood
Burgers / Mouse/ Donu/
Sports Bar cofes gar  Bakery

Takan

= who Used IMO'S PIZZA One or More Times past 30 days mSTL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used IMO'S PIZZA One or More Times past 30 days 26.9%

S I!!!!E:. 16.3%

Casino Activities: Adults 18 or older

29.2%

735,804
1&,&57.5%
r 16.!
188,563 7.5%
r 12.2%
5.0%
1.8%

33.7%

Casinos visited past 12 ths: Yes

Used Past 30-days: Adults 18 or older

£2 00

/ Cannabis

mSTL

Quick service restaurants used past 30 days: Imo's Pizza

Cigarettes

# who Used IMO'S PIZZA One or More Times past 30 days



Past 30-days QSR
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yr., 54.4% less likely to smoke cigarettes.

5.5% or 139,766 of STL DMA Adults 18 or older Used LION'S CHOICE One or More Times past 30 days.
Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days are 17.7% more likely to use
QSRs past mo., 32.6% more likely to use Sit-Down Restaurants past mo., 3.1% less likely to use Casinos past
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# who Used LION'S CHOICE One or More Times past 30 days
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/ Cannabis

= STL

Quick service restaurants used past 30 days: Lion's Choice

Yes

Cigarettes
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4.4% or 110,937 of STL DMA Adults 18 or older Used STEAK ‘N SHAKE One or More Times past 30 days.
Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days are 15.8% more likely to use
QSRs past mo., 38.7% more likely to use Sit-Down Restaurants past mo., 55.9% more likely to use Casinos
past yr., 49.2% more likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older
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3.4% or 85,952 of STL DMA Adults 18 or older Used BANDANA'S BAR-B-Q One or More Times past 30 days.
Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30 days are 15.1% more likely to
use QSRs past mo., 38.7% more likely to use Sit-Down Restaurants past mo., .5% less likely to use Casinos
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q

Cigarettes

# who Used BANDANA'S BAR-B-Q One or More Times past 30 days



Past 30-days QSR Users: Adults 18 or older

)

1time

2times
3 times
4 times
5 times

10times or more

14 4%

# who Used THE PASTA HOUSE CO. One or More Times past 30 days

Total Monthly QSR Users:
89.2%

ST

Avg. Monthly QSR Meals:
85.0%

Adults 18 or older who Used THE PASTA HOUSE CO. One or More Ti

Casinos past yr., 15.8% less likely to smake cigaret

2.% or 51,592 of STL DMA Adults 18 or older Used THE PASTA HOUSE CO. One or More Times past 30 days.

use QSRs past mo., 38.7% more likely to use Sit-Down Restaurants past mo., 47.1% more likely to use

mes past 30 days are 4.9% more likely to

L ime vy

2 times

3 times

4 times

5 times 6.4%

e —
e

6-9times

10times or more

uwho Used THE PASTA HOUSE CO. One or More Times past 30 days mSTL
Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down Re ant Meals:
100.0%

72.1%

o

Drank Past 30-days: Adults 18 or older
Ay Type of Beer

Liquor
Domestic Light Beer
Domestic Regular Beer

Wine

480,92519,1%
9.0%

Imported Beer

- ¥
|

Microbrew / Craft Beer

= who Used THE PASTA HOUSE CO. One or More Times past 30 days

STL

uSTL

DMA Scarborough R2 2026: Aug25-Aug26 Qual Intab

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
€

(Sit-Down Restaurants Used Past 30-days)

EHELLLLLML

Chinese  Meziesn w’mpf Steakhouse Coffee  Bagel/  Upscale  Sesfood
Mouse/ Donu/
cofes gar  Bakery

P akan

spn nu

mwho Used THE PASTA HOUSE CO. One or More Times past 30 days mSTL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used THE PASTA HOUSE CO. One or Maore Times... 8.8%

» CTETE 16.9%

Past 12 months Casino Activities: Adults 18 or older

Table Games (Craps, Poker, etc.)

Bar / Nightclub

51%
9496
5096

Upscale Restaurant

Sports Betting

188,563

1.8%
36.5%

Stage Show / Concert

33.7%
Other Gambling e

i

Spa

. 1.3%

Casinos visited past 12

Used Past 30-days: Adults 18 or older

/ Cannabis

Yes

mSsTL

m who Used THE PASTA HOUSE CO. One or More Times past 30 days

57

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Sit-down restaurants used past 30 days: The Pasta House Co.

Cigarettes Vape

# who Used THE PASTA HOUSE CO. One or More Times past 30 days EsTL



8.5% or 214,451 of STL DMA Adults 18 or older Used IMO'S PIZZA One or More Times past 30 days.

Adults 18 or older who Used IMO'S PIZZA One or More Times past 30 days are 1.1% less likely to have a 401K,
33.3% more likely to have an Auto Loan, 16.% less likely to Invest/Trade Stocks Online, 33.5% more likely to
pay with their Debit Card.
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e ¢ )

401K Plan
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Second Home or Real Estate Property &6’; - RO "::': 4::: Mortgage
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Quick service restaurants used past 30 days: Imo's Pizza



Lion's CHoIce
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¥ who Used LION'S CHOICE One or More Times past 30 days WSTL

5.5% or 139,766 of STL DMA Adults 18 or older Used LION'S CHOICE One or More Times past 30 days.
Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days are 28.4% more likely to have a
401K, 55.1% more likely to have an Auto Loan, 36.3% less likely to Invest/Trade Stocks Online, 11.2% more
likely to pay with their Debit Card.
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Quick service restaurants used past 30 days: Lion's Choice




4.4% or 110,937 of STL DMA Adults 18 or older Used STEAK 'N SHAKE One or More Times past 30 days.
Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days are .2% less likely to have a
401K, 41.1% more likely to have an Auto Loan, 17.7% more likely to Invest/Trade Stocks Online, 10.7% more
likely to pay with their Debit Card.
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Sit-down restaurants used past 30 days: Steak 'n Shake



3.4% or 85,952 of STL DMA Adults 18 or older Used BANDANA'S BAR-B-Q One or More Times past 30 days.
Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30 days are 1.6% more likely to
have a 401K, 66.8% more likely to have an Auto Loan, 87.8% more likely to Invest/Trade Stocks Online, 57.8%
more likely to pay with their Debit Card.
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q



2.% or 51,592 of STL DMA Adults 18 or older Used THE PASTA HOUSE CO. One or More Times past 30 days.
Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30 days are 17.% more likely to
have a 401K, 14.3% less likely to have an Auto Loan, 24.9% more likely to Invest/Trade Stocks Online, 7.3%
less likely to pay with their Debit Card.
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Sit-down restaurants used past 30 days: The Pasta House Co.




Adults 18 or older who Used IMO'S PIZZA One or More Times past 30 days spend an average of 3 days, 21 hours, 39
minutes and 38 seconds each week with All Forms of Media.

90.2% of Adults 18 or older who Used IMO'S PIZZA One or More Times past 30 days spend an avg. of 8 hours and 51 minutes each week
listening to All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Imo's Pizza




Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days spend an average of 4 days, 0 hours, 24
minutes and 51 seconds each week with All Forms of Media.

89.9% of Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days spend an avg. of 8 hours and 49 minutes each
week listening to All Local AM/FM Radio, representing 8.2% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Lion's Choice



Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days spend an average of 3 days, 22 hours, 23
minutes and 34 seconds each week with All Forms of Media.

92.1% of Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days spend an avg. of 9 hours and 2 minutes each
week listening to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.
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Sit-down restaurants used past 30 days: Steak 'n Shake




Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30 days spend an average of 4 days, 6
hours, 58 minutes and 58 seconds each week with All Forms of Media.

94.3% of Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30 days spend an avg. of 10 hours and 17 minutes
each week listening to All Local AM/FM Radio, representing 9.4% of total time spent with all forms of Media.
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q



Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30 days spend an average of 4 days, 5
hours, 29 minutes and 4 seconds each week with All Forms of Media.

77.1% of Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30 days spend an avg. of 9 hours and 39 minutes
each week listening to All Local AM/FM Radio, representing 7.3% of total time spent with all forms of Media.
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Sit-down restaurants used past 30 days: The Pasta House Co.



Adults 18 or older who Used IMO'S PI1ZZA One or More Times past 30 days spend an average of 3 days, 0 hours, 12
minutes and 33 seconds each week with All Forms of Ad-Supported Media.

86.2% of Adults 18 or older who Used IMO'S PIZZA One or More Times past 30 days spend an avg. of 8 hours and 10 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Imo's Pizza




Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days spend an average of 3 days, 3 hours, 12

I-Ion" CHOKE \F | Ay minutes and 14 seconds each week with All Forms of Ad-Supported Media.
85.5% of Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days spend an avg. of 8 hours and 30 minutes each

week listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Lion's Choice

media that connects



Adults 18 or older who Used STEAK "N SHAKE One or More Times past 30 days spend an average of 2 days, 21 hours, 13
minutes and 9 seconds each week with All Forms of Ad-Supported Media.

85.3% of Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days spend an avg. of 8 hours and 19 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media.

96.9%
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Sit-down restaurants used past 30 days: Steak 'n Shake




Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30 days spend an average of 3 days, 9
hours, 26 minutes and 4 seconds each week with All Forms of Ad-Supported Media.

89.2% of Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30 days spend an avg. of 9 hours and 21 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported Medi
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q



Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30 days spend an average of 3 days, 2
hours, 25 minutes and 42 seconds each week with All Forms of Ad-Supported Media.

74.8% of Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30 days spend an avg. of 9 hours and 1 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.1% of total time spent with all forms of Ad-Supported Medi
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Sit-down restaurants used past 30 days: The Pasta House Co.

® who Used THE PASTA HOUSE CO. One or More Times past 30 days



| Adults 18 or older who Used IMO'S PIZZA One or More Times past 30 days spend an average of 10
hours and 18 minutes each day with All Forms of Ad-Supported Media. 86.2% listen to Local AM/FM
Radio for an avg. of 70.1 minutes/day. (Local Radio delivers 9.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Quick service restaurants used past 30 days: Imo's Pizza



| Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days spend an average of 10
hours and 44 minutes each day with All Forms of Ad-Supported Media. 85.5% listen to Local AM/FM
Radio for an avg. of 72.9 minutes/day. (Local Radio delivers 9.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days spend an average of 9
hours and 53 minutes each day with All Forms of Ad-Supported Media. 85.3% listen to Local AM/FM
Radio for an avg. of 71.4 minutes/day. (Local Radio delivers 10.3% of Time with Ad-Supported Media.)
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Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30 days spend an average
of 11 hours and 38 minutes each day with All Forms of Ad-Supported Media. 89.2% listen to Local
AM/FM Radio for an avg. of 80.2 minutes/day.(Local Radio delivers 10.2% of Time with Ad-Supported Media.)
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Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30 days spend an
average of 10 hours and 37 minutes each day with All Forms of Ad-Supported Media. 74.8% listen to
Local AM/FM Radio for an avg. of 77.4 minutes/day.(Local Radio delivers 9.1% of Time with Ad-Supporte

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average wee)
Grocery Stores

Search (Google, Bing, etc.)
Billboards & Signs (Weekly Drivers)

News/Weather /Sports (Websites/Apps)

&/
Local AM/FM Radio

Facebook

Email/Text/IM/Zoom,etc. (Personal & Work)
Games/Fantasy/Betting Sites

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Netflix

Toral Persons

(70 320 55/%

o —
il
m_m- Jrm e At R shte

360 = 4% (M‘w- 11 29
usage 47.0%

who Used THE PASTA
HOUSE CO. One or More
Times past 30 days

= who Used THE PASTA HOUSE CO. One or More Times past 30 days mSTL

% Time Spent:

{Averoge Day)

Billboards & Signs
2.0% (Weekly Drivers)

717

Local AM/FM Radio
82.8

Local TV Stations

o]
s s 1512
m Facebook
Game
m s/Fant
asy/Be
tting...

Non-Premium Cable TV
Networks

114.7 & Work)...

at...

Facebook
67.6

Local AM/FM Radio
69.3

Search
(Google,
Bing,
etc.)
31.2

Billboards &
Signs (Weekly
Drivers)
56.4

Local TV Stations
147.4 Netflix

321

Games
/[Fanta
sy/Bet

ting...

= News/ Gr
i/ Text/!
Non-Premium Cable TV S eI Wea.. o..

Networks

84.7 fectclt Banki.. G..

® who Used THE PASTA HOUSE CO. One or More Times past 30 days

mSTL

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

(Average Week]
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs [Weekly Drivers)
News/Weather /Sports (Websites/Apps)
Local AM/FM Radio

Facebook

Email/Text /IM/Zoom,etc. (Personal & Work)
Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

[Travel, etc.)

Instagram

Amazon Prime IMDb/FireTv

STL

Totol Persons:

M_ﬂ'ﬂ'
—'.m'
__lv-
FROTE —T

Avg. Hours+Minutes/day with All

R e Tl O
1,628,219 Adults 18 or older
PR R —
P — 8:43
08 4 26
i who Used THE PASTA
m-m. gl
Times past 30 days

Rk —

# who Used THE PASTA HOUSE CO. One or More Times past 30 days
DMA Scarborough R2 2026: Aug25-Aug26 Qual intab

mSTL
57

Top-13 All Forms of Ad-Supported Media (% Time Spent &
(...._,,.a_,‘

W Time Sent:

Avg. Minutes/day Spent): Adults 18 or older

Billboards & Signs
(Weekly Drivers)
77.7

Local AM/FM Radio
774

Search
(Google,
Bing,
etc.)...

Email/Text/|
M/Zoom,etc
. [Personal
& Work)...

Local TV Stations
142.0 Amazon
Prime/IMDb/Fir
elv
61.5
Instagram | Gr
19.2

Shopp
ing
(incl.
Foo...

Premium Cable TV
Networks
107.7

Facebook

News/... | c

Local AM/FM Radio
65.1

Billboards &
Signs (Weekly
Drivers)
56.4

¢. {Personal
& Work)...

Local TV Stations
140.5 etc.)...
New
s/W
eath

er/...

Shop
ping
(incl.
Food/
Auc...

- Instagra
Prime/IMDb/Fir
eV
48.5

Non-Premium Cable TV
Networks
80.8

238

® who Used THE PASTA HOUSE CO. One or More Times past 30 days

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Sit-down restaurants used past 30 days: The Pasta House Co.
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184,777 or 86.2% of Adults 18 or older who Used IMO'S PIZZA One or More Times past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 70.1 minutes every day representing
41.5% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

pimliios

P e % it
d

P ma 25 "

= who Used IMO'S PIZZA One or More Times past 30 days mSTL

Avg. Day All Audio {% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:

s

Podcasts
24.0

SiriusXM
2507

Apple
Music
132

YouTube
Music
49

Owned
Music
11.0

All Others
13.3

Local AM/FM Radio
76.0

Pandora
9.8

SiriusXM
203

YouTube
Music
14.6

TV Music
Channels
13.7

Local AM/FM
Radio
69.3

Podcasts
19.2

Owned
Music
12.5

All
Othe...

Spotify
18.1

# who Used IMO'S PIZZA One or More Times past 30 days

W STL

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg.

Local AM/FM Radio
Podcasts

TV Music Channels
YouTube Music
Pandora

All Others

Spotify

Amazon Music
SiriusXM
iHeartRadio
Audiobooks
Owned Music
Apple Music

STL DMA

Toral Persons:

o
P
L 1 ez

FRamt
(5205 | 2 48
MI“"
l is

Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 18 or older

who Used IMO'S PIZZA STL
_ saaz ey
0.0% gy
Ca— 0%
= who Used IMO'S PIZZA One or More Times past 30 days mSTL
Scarborough R2 2026: Aug25-Aug26 Qual Intab 169

% Time spent:

Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

All Graphs and soefa.ai Data Modeling Copyright © Hubbard | Media That Connects, LLC. All rights reserved.

Podcasts

YouTube
Music

v

Music  pand

Channel ;05

All Others
13.0

Local AM/FM Radio
70.1

Amazo

S 7.9

n...

iHea...

Siriu...

Podcasts

YouTube

Local AM/FM Radio
65.1

Spotify

TV Music
Channels

All

Pandoy Othe
] s
84 7.5

m who Used IMO'S PIZZA One or More Times past 30 days

Quick service restaurants used past 30 days: Imo's Pizza

mSTL

soefa.ai

® Share of Everything

for Anything _



119,438 or 85.5% of Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 72.9 minutes every day representing
39.2% of all time spent daily with Ad-Supported Audio.
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94,651 or 85.3% of Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 71.4 minutes every day representing
35.9% of all time spent daily with Ad-Supported Audio.
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76,699 or 89.2% of Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 80.2 minutes every day
representing 56.3% of all time spent daily with Ad-Supported Audio.
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38,614 or 74.8% of Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 77.4 minutes every day
representing 44.3% of all time spent daily with Ad-Supported Audio.
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! = 184,777 or 86.2% of Adults 18 or older who Used IMQ'S PIZZA One or More Times past 30 days
"._4 IMO'S N listen to Ad-Supported Local AM/FM Radio for an average of 70.1 minutes every day representing
L_f“'fmg p— p. Sk_A8 - 41.5% of all time spent daily with Ad-Supported Audio.
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119,438 or 85.5% of Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 72.9 minutes every day representing
39.2% of all time spent daily with Ad-Supported Audio.
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94,651 or 85.3% of Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 71.4 minutes every day representing
35.9% of all time spent daily with Ad-Supported Audio.
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Reach % Audio: Adults 18 or older
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. 76,699 or 89.2% of Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 80.2 minutes every day
representing 56.3% of all time spent daily with Ad-Supported Audio.
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38,614 or 74.8% of Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 77.4 minutes every day
representing 44.3% of all time spent daily with Ad-Supported Audio.
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184,777 or 86.2% of Adults 18 or older who Used IMQ'S PIZZA One or More Times past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Classic Hits, Adult Contemporary,
New Country, and Adult Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{average week)
(Classic Hits

(Classic Rock

Aduit Contemporary
News/Talk/information
New Country

Adult Hits

Hot AC

Pop Contemporary Hit Radio
Urban AC

Alternative

Christian Adult Contemporary
All Sports

Country

Total Persons:

e 1y T

AM/FM Radio: Adults 18 or older

=

wha Used IMO'S PIZZA
One or More Times past 30
days

» who Used IMO'S PIZZA One or More Times past 30 days mSTL

% Time spent-

S sBe TRE “he YRS & e e v

2

(average Day)

Alternative
37.4

News/Talk/Infor

mation
371

Christian Adult
Contemporary
36.4

Urban AC
32.0

New Country
34.7

Classic Rock

All Sports 300

304

Classic Hits
28.7

Alternative
33.5

New Country
309

Hot AC

30.2

All Sports
294

Adult Hits

29.1

Pop
Contemporary

News/Talk/Infor

mation
283

Country
270

Classic Hits
258

Contem

Classic Rock
28.0

Christia
n Adult
Contem
porary
24.7

Adult

porary
25.0

Urban AC

219

® who Used IMO'S PIZZA One or More Times pa

st 30 days

HSTL

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(average week}
Classic Hits

Classic Rock

Adult Contemporary
New Country

Adult Hits
News/Talk/Information
HotAC

Pop Contemporary Hit Radio
Urban AC

Alternative

All Sports

Country

Rhythmic Contemporary Hit Radio

STL

Total Persons:

m_m—-
s | ooy puaae
o s ™

m. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
-mr-— Adults 18 or older

m

m who Used IMO'S PIZZA

rmy ot it

P v

u who Used IMO'S PIZZA One or More Times past 30 days
DMA Scarborough R2 2026: Aug25-Aug26 Qual Intab

mSTL
169

i spant

1t
£
it
£

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

[Averoge Doy

Rhythmic
Contemporar
y Hit Radio
54.5

Pop
Contemporar
y Hit Radio
394

Adult Hits
3838

Alternative
37.4

News/Talk/Infor
mation
37:1

New Country
34.7

Adulft
Contempo
rary
304

Classic
Rock
30.0

Urban AC
320

Countr
Classic Hits 4
28.7

All Sports
30.4

16.1

Alternative

New Country
30.9

Rhythmic
Contemporary
Hit Radio
29.6

All Sports
29.4

Adult Hits
29.1

Pop
Contemporary
Hit Radio
29.1

Classic Rock
28.0

Country
27.0

News/Talk/Infor
mation
283

Adult
Contem
porary
25.0

Classic
Hits
25.8

Urban AC
21.9

® who Used IMO'S PIZZA One or More Times past 30 days

Quick service restaurants used past 30 days: Imo's Pizza

mSTL

* Share of Everything

soefa.ai

for Anything _




119,438 or 85.5% of Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are New Country, Adult Contemporary, Classic
Rock, Classic Hits, and News/Talk/Information.
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94,651 or 85.3% of Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Classic Hits, New Country, Pop
Contemporary Hit Radio, and Adult Contemporary.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{average week)
(Classic Hits

(Classic Rock

Aduit Contemporary
News/Talk/information
New Country

Adult Hits

Hot AC

Pop Contemporary Hit Radio
Urban AC

Alternative

Christian Adult Contemporary
All Sports

Country

Total Persons:

—mr-

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

o

who Used STEAK "N SHAKE
One or More Times past 30
days

ﬂirm

® who Used STEAK ‘N SHAKE One or More Times past 30 days mSTL

% Time spent:

(average Day)

Alternative
31.9

New Country

315

Pop
Contemporary Hit

Classic Rock

Adult
Contemp
orary
23.6

Country
242

Classic Hits
24.1

Alternative
33.5

New Country
309

Hot AC

30.2

All Sports
294

Adult Hits

29.1

Pop
Contemporary

News/Talk/Infor
mation
283

Country
270

Classic Hits
258

Contem

Classic Rock
28.0

Christia
n Adult
Contem
porary
24.7

Adult

porary
25.0

Urban AC
219

# who Used STEAK 'N SHAKE One or More Times

past 30 days

HSTL

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(average week}
Classic Hits

Classic Rock

Adult Contemporary
New Country

Adult Hits
News/Talk/Information
HotAC

Pop Contemporary Hit Radio
Urban AC

Alternative

All Sports

Country

Rhythmic Contemporary Hit Radio

STL

Total Persons:

B e L
M

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 18 or older

who Used STEAK "N SHAKE STL
One or More Times past 30
days

u who Used STEAK 'N SHAKE One or More Times past 30 days mSTL

DMA

Scarborough R2 2026: Aug25-Aug26

Qual Intab 100

i spant

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

[Averoge Doy

Alternative
319

Adult
Contemporary
34.0

New Country
315

Pop
Contemporary Hit
Radio
321

Adult Hits
31.5

Rhythmic
Contemporary
Hit Radio

0

Country
24.2

Classic Rock
241

All Sports

alk/info
rmation
228

Classic
Hits
241

Urban AC
225

Alternative

New Country
30.9

Rhythmic
Contemporary
Hit Radio
29.6

All Sports
29.4

Adult Hits
29.1

Pop
Contemporary
Hit Radio
29.1

Classic Rock
28.0

Country
27.0

News/Talk/Infor
mation
283

Adult
Contem
porary
25.0

Classic
Hits
25.8

Urban AC
21.9

® who Used STEAK 'N SHAKE One or More Times past 30 days

Sit-down restaurants used past 30 days: Steak 'n Shake

soefa.ai

mSTL

* Share of Everything

for Anything _



76,699 or 89.2% of Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, New Country, Classic Rock,

Adult Hits, and Hot AC.
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38,614 or 74.8% of Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock,
News/Talk/Information, Adult Contempeorary, and Adult Hits.
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= g 151,902 or 70.8% of Adults 18 or older who Used IMQ'S PIZZA One or More Times past 30 days
watch Ad-Supported Local TV Stations for an average of 135.8 minutes every day representing 37.2%
of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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119,490 or 85.5% of Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days
watch Ad-Supported Local TV Stations for an average of 144.7 minutes every day representing 41.3%
of all time spent daily with Ad-Supported Video.
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Avg. Week A{{ml’(!;ﬁco (Persons & % Reach): Adults 18 or older
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88,169 or 79.5% of Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days
watch Ad-Supported Local TV Stations for an average of 143.5 minutes every day representing 40.1%
of all time spent daily with Ad-Supported Video.
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64,348 or 74.9% of Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30
days watch Ad-Supported Local TV Stations for an average of 143.2 minutes every day representing
33.4% of all time spent daily with Ad-Supported Video.
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q



42,338 or 82.1% of Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30
days watch Ad-Supported Local TV Stations for an average of 142. minutes every day representing
33.8% of all time spent daily with Ad-Supported Video.
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Sit-down restaurants used past 30 days: The Pasta House Co.



[ O ) 151,902 or 70.8% of Adults 18 or older who Used IMQ'S PIZZA One or More Times past 30 days
";’ %IMO'S )T ‘,\:’h Fet watch Ad-Supported Local TV Stations for an average of 135.8 minutes every day representing 37.2%
- s Sl - of all time spent daily with Ad-Supported Video.
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Quick service restaurants used past 30 days: Imo's Pizza



119,490 or 85.5% of Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days
watch Ad-Supported Local TV Stations for an average of 144.7 minutes every day representing 41.3%
of all time spent daily with Ad-Supported Video.
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Quick service restaurants used past 30 days: Lion's Choice



88,169 or 79.5% of Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days
watch Ad-Supported Local TV Stations for an average of 143.5 minutes every day representing 40.1%
of all time spent daily with Ad-Supported Video.
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Sit-down restaurants used past 30 days: Steak 'n Shake



64,348 or 74.9% of Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30
days watch Ad-Supported Local TV Stations for an average of 143.2 minutes every day representing
33.4% of all time spent daily with Ad-Supported Video.
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q



42,338 or 82.1% of Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30
days watch Ad-Supported Local TV Stations for an average of 142. minutes every day representing
33.8% of all time spent daily with Ad-Supported Video.
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Reach % llshare ofAd-supported video n Video: Adults 18 or older
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Sit-down restaurants used past 30 days: The Pasta House Co.



151,902 or 70.8% of Adults 18 or older who Used IMO'S PIZZA One or More Times past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
News - Morning, Comedies, Game Shows, and Local News - Late.
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Local TV Station Programs (Persons & % Reach) Adults 18 or older
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119,490 or 85.5% of Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Movies, Game Shows, and Comedies.
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Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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| 88,169 or 79.5% of Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days

watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News - Morning,
Local News - Evening, Sports, Game Shows, and Court Shows.
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Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 64,348 or 74.9% of Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Movies, Local News -
Evening, Dramas, Local News - Morning, and Court Shows.
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Local TV Station Programs (Persons & % Reach) Adults 18 or older
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| 42,338 or 82.1% of Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Sports,

Local News - Evening, Comedies, Dramas, and National/Network News.
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Avg. Week All I?igita (Persons & % Reach): Adults 18 or older

Search (Google, Bing, etc)

OTT TV Streaming Services

Social Media
Email/Text/IM/Zoom,etc. (Personal & Work)

Games/Fantasy/Betting Sites
Streaming Audio (Local Radiof
Podcasts/Streaming Services)
YouTube/TikTok, etc.
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Online Classes, Schools, Colleges, Universities

Cable

| 188,764 or 88.% of Adults 18 or older who Used IMO'S PIZZA One or More Times past 30 days use

Ad-Supported Social Media for an average of 203.5 minutes every day representing 31.5% of all time
spent daily with Ad-Supported Digital Media.
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' 117,285 or 83.9% of Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days
use Ad-Supported Social Media for an average of 149.8 minutes every day representing 25.% of all
time spent daily with Ad-Supported Digital Media.
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Avg. Week All I?igi_ta (Persons & % Reach): Adults 18 or older
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| 93,304 or 84.1% of Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days

use Ad-Supported Social Media for an average of 144.4 minutes every day representing 23.9% of all
time spent daily with Ad-Supported Digital Media.
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[ 69,163 or 80.5% of Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30
days use Ad-Supported Social Media for an average of 208.7 minutes every day representing 30.% of
all time spent daily with Ad-Supported Digital Media.
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| 32,147 or 62.3% of Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30
days use Ad-Supported Social Media for an average of 145.8 minutes every day representing 23.5%
of all time spent daily with Ad-Supported Digital Media.
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[ 143,711 or 67.% of Adults 18 or older who Used IMO'S PIZZA One or More Times past 30 days use
Ad-Supported Facebook for an average of 76.9 minutes every day representing 37.8% of all time
spent daily with Ad-Supported Social Media.
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[ 117,285 or 83.9% of Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days
use Ad-Supported Facebook for an average of 66.7 minutes every day representing 44.6% of all time
spent daily with Ad-Supported Social Media.
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Instagram TikTok
26.1 12.9

% Time Spent:

Sna
YouTube Video | pch Link
121 a edin
6.3

Facebook Facebook
75.9 ) 67.6

Instagram
26.5

TikTok
14.6

Linkedin
9.4

YouTube
Video
17.4

» who Used LION'S CHOICE One or More Times past 30 days

ESTL

Facebook 4%
Instagram B 1
voutue vieo T — O
Linkedin B 1V i
reddit PN 29.8% (<50
TikTok o E— (555
SR Sm— ]
. P —— -
Pintarest mmﬂ Social Media: Adults 18 or older m
Others(Rumble, Threads,... PEF; 7 I oy (1o
whatsapp S RVRET (0o
Bogs/Messge B rend... PRSP R EO" 2% s
1 who Used LION'S CHOICE
tumblir H’Azl% One or Mare Times past 30 1.1%
days
# who Used LION'S CHOICE One or More Times past 30 days WSTL
Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older
Tatol Persons: 7 % Time spen
Facebook
instagram T U 18.5%
voutubevideo T R
TikTok i L B
ke R R s
N Se— Bem
snapchat  EREE 20.2% [ ]
x e T e Avg. Hours+Minutes/day with Ad- o]
" Supported Social Media: Adults 18
Pinterest a 3
Others(Rumble, Threads,.. FRERRN WX [ |
Blogs/Message Boards (read... m 5.0% 16.7% M
who Used ION'S CHOICE
tumblr M “’“z‘f’z% One or More Times past 30 m
days
® who Used LION'S CHOICE One or More Times past 30 days ESTL
STL DMA Scarborough R2 2026: Aug25-Aug26 Qual intab 111

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. LLC. All rights reserved.

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

YouTube
Instagram Video
24.9 15.2

Snapc...

Linkedin . Facebook
6.7 Pinter... 58.4

Facebook TikTok
66.7 129

Instagram

PER]

TikTok
14.6

Linked
In
7.8

Reddit
557

YouTube
Video
17.6

Blogs
/Me...

Sna

w who Used LION'S CHOICE One or More Times past 30 days

Quick service restaurants used past 30 days: Lion's Choice

mSTL

soefa.ai

Share of Everything

for Anything _




[ 90,714 or 81.8% of Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days
use Ad-Supported Facebook for an average of 58.1 minutes every day representing 40.2% of all time
spent daily with Ad-Supported Social Media.
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[ 69,163 or 80.5% of Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30
days use Ad-Supported Facebook for an average of 97.5 minutes every day representing 46.7% of all

time spent daily with Ad-Supported Social Media.

Avg. Week All Socml Medm (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
Instagram
YouTube Video
Linkedin
Reddit

TikTok
Snapchat

X

Pinterest

Others(Rumble, Threads,...

WhatsApp

Blogs/Message Boards (read...

tumblir

Avg. Hours+Minutes/day with all
Social Media: Adults 18 or older

S

"‘hrw
6% who Used BANDANA'
106,390 4.2% BAR-8-Q One or More

Times past 30 days

% Time Spent:

39.4%

Facebook Instagram
113.2 14.2

i~ = -
o D o fun.
FEEEEEEEEEEEII

£ B3

TikTok
196

Snapch
at
13.2

Link | Reddi
edin it

77 |
|

Facebook
67.6

Instagram
26.5

TikTok
14.6

Linkedin
9.4

YouTube
Video
17.4

mSTL

» who Used BANDANA'S BAR-B-Q One or More Times past 30 days mSTL ® who Used BANDANA'S BAR-B-Q One or More Times past 30 days

Avg. Week Ad-. Suggorted Soc:al Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

i puer:

Facebook
IR . o | T E—
VouTube Video —

YouTube
Instagram Video
PER] 17.6

Instagram TikTok

LinkedIn 23.0 19.6

TiTok _
m

Snapchat o SE
X m-lﬂ.‘l Avg. Hours+Minutes/day with Ad-
Pinterest mm Supported Social :i;edia: Adults 18
ler
Others(Rumble, Threads,... mm&m
whetson P il E
Blogs/Message Boards (read... m. g%
who Used BANDANA'S ST
tumblr M % BARS-Q One of More
Times past 30

days
¥ who Used BANDANA'S BAR-B-Q One or More Times past 30 days

STL DMA Scarborough R2 2026: Aug25-Aug26 Qual Intab 65
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. LLC. All rights reserved.

YouTube
Video

Blogs
Linked /Me...

158 e In

Linke
din

93 78

Sna

Red

Facebook dit Facebook TikTok Reddit
975 5.5 & 6.9 58.4 14.6 57

G
1 x [
ag;gggggggggg

mSTL

Share of Everythlng

mSTL = who Used BANDANA'S BAR-B-Q One or More Times past 30 days

Sit-down restaurants used past 30 days: Bandana's Bar-B-Q



[ 32,147 or 62.3% of Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30
days use Ad-Supported Facebook for an average of 45.6 minutes every day representing 31.3% of all
time spent daily with Ad-Supported Social Media.
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143,711 or 67.% of Adults 18 or older who Used IMO'S PIZZA One or More Times past 30 days use
Ad-Supported Facebook for an average of 76.9 minutes every day representing 37.8% of all time
spent daily with Ad-Supported Social Media.
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117,285 or 83.9% of Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days
use Ad-Supported Facebook for an average of 66.7 minutes every day representing 44.6% of all time
spent daily with Ad-Supported Social Media.
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"Share of Ad-Supported Social Media"
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90,714 or 81.8% of Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days
use Ad-Supported Facebook for an average of 58.1 minutes every day representing 40.2% of all time
spent daily with Ad-Supported Social Media.
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Sit-down restaurants used past 30 days: Steak 'n Shake



69,163 or 80.5% of Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30
days use Ad-Supported Facebook for an average of 97.5 minutes every day representing 46.7% of all
time spent daily with Ad-Supported Social Media.
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32,147 or 62.3% of Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30
days use Ad-Supported Facebook for an average of 45.6 minutes every day representing 31.3% of all
time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 11,627;
Local Radio: 11,432; Social Media: 10,942; Non-Prem. Cable: 5,614; Local TV: 4,351
reaching Adults 18 or older who Used IMO'S PIZZA One or More Times past 30 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 9,798;
Social Media: 7,547; Local Radio: 7,319; Non-Prem. Cable: 3,933; Local TV: 3,732 reaching
Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,144;
Social Media: 6,033; Local Radio: 5,964; Non-Prem. Cable: 3,217; Local TV: 2,577 reaching
Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,681,
Social Media: 5,107; Local Radio: 4,962; Non-Prem. Cable: 2,610; Local TV: 2,078 reaching
Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30 d
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Sit-down restaurants used past 30 days: Bandana’s Bar-8-Q




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,346; Local
Radio: 2,454; Social Media: 2,397; Non-Prem. Cable: 1,357; Local TV: 1,356 reaching
Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30
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201,096 or 93.8% of Adults 18 or older who Used IMO'S PIZZA One or More Times past 30 days
spend an average of 73.3 minutes per day driving, seeing Billboards and Signs. 72.% Listen to Local
Radio Stations Out-of-Home for an average of 42.4 minutes/day.
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137,305 or 98.2% of Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days
spend an average of 79.1 minutes per day driving, seeing Billboards and Signs. 71.4% Listen to Local
Radio Stations Out-of-Home for an average of 44.2 minutes/day
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97,381 or 87.8% of Adults 18 or older who Used STEAK ‘N SHAKE One or More Times past 30 days
spend an average of 55.7 minutes per day driving, seeing Billboards and Signs. 71.3% Listen to Local
Radio Stations Out-of-Home for an average of 43.2 minutes/day
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47,206 or 91.5% of Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30
days spend an average of 77.7 minutes per day driving, seeing Billboards and Signs. 62.6% Listen to

Local Radio Stations Out-of-Home for an average of 46.9 minute
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201,096 or 93.8% of Adults 18 or older who Used IMO'S PIZZA One or More Times past 30 days spend an
average of 73.3 minutes per day driving, seeing Billboards and Signs representing 43.6% of all Time Spent
with Ad-Supported Out-of-Home Media.
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}137,305 or 98.2% of Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days spend an
verage of 79.1 minutes per day driving, seeing Billboards and Signs representing 48.8% of all Time Spent

‘With Ad-Supported Out-of-Home Media.
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97,381 or 87.8% of Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days spend
an average of 55.7 minutes per day driving, seeing Billboards and Signs representing 34.7% of all Time
Spent with Ad-Supported Out-of-Home Media.
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Sit-down restaurants used past 30 days: Steak 'n Shake
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85,519 or 99.5% of Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30 days

spend an average of 53.9 minutes per day driving, seeing Billboards and Signs representing 41.2% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Adults 18 or older
“"Share of Ad-Supported OOH Media"
99.7%
a0

who Used BANDANA'S STL
BAR-B-Q One or More
72.5% Times past 30 days

96.9%

74.6%

65.8%

64.6% ©6.1%

50.9%

33.6% 33.8%

13.5%

12.1%

13.1%

5.4% 7.2%
7.0%

4.6% A
_—=

AM/EM Radio

667,568 85679 2,445,165
Walking in +nwns, Grocery Stores
Cities, Downtown

Areas

I
1,480,033
Gas

Reﬂ'aurants%ﬁkdag?s Shopping I;’If;‘lf.g7 Health Clubs?éﬁa\s

81,270
Stadiums & Arenas

340,844
Movie Theaters

Stations/Convenience
Stores

OOH Media:
D 5o VTN 505 JEERE 105 BEVEN oo EEPRE 1o JRERN 1o, ERVE 1o JEENN oo QRTEN i3s EEPN 5o |

5T DMA

® who Used BANDANA'S BAR-B-Q One or More Times past 30 days

Scarborough R2 2026: Aug25-Aug26
All Graphs and soefa.al Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

mSTL

Qual Intab 65 sn DMA Scarborough R2 2026: Aug25-Aug26 Qual intab 1,943

® Share of Everything

s‘ ’el‘a.al for Anything  «

Sit-down restaurants used past 30 days: Bandana's Bar-8-Q




47,206 or 91.5% of Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30 days
spend an average of 77.7 minutes per day driving, seeing Billboards and Signs representing 44.6% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Sit-down restaurants used past 30 days: The Pasta House Co.
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201,096 or 93.8% of Adults 18 or older who Used IMO'S PIZZA One or More Times past 30 days
spend an average of 73.3 minutes per day driving an average of 42.7 miles each day and are 106.6%
more likely to use Martin Luther King Bridge than the Metro averag

Top-26 Residential Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Imo's Pizza

Top-26 Employment Zip Codes: Adults 18 or older
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137,305 or 98.2% of Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days
spend an average of 79.1 minutes per day driving an average of 46. miles each day and are 183.2%
more likely to use Highway 370 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Avg. Hours+Minutes/day Driving:

Top-26 Residential Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Lion's Choice

Top-26 Employment Zip Codes: Adults 18 or older
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97,381 or 87.8% of Adults 18 or older who Used STEAK 'N SHAKE One or More Times past 30 days
spend an average of 55.7 minutes per day driving an average of 32.4 miles each day and are 82.3%
more likely to use I-255 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Sit-down restaurants used past 30 days: Steak 'n Shake



85,519 or 99.5% of Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30
days spend an average of 53.9 minutes per day driving an average of 31.4 miles each day and are
151.2% more likely to use Page Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q
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47,206 or 91.5% of Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30
days spend an average of 77.7 minutes per day driving an average of 45.2 miles each day and are
140.7% more likely to use Highway 67/Highway 111 than the Metro av
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Top-26 Residential Zip Codes: Adults 18 or older

Sit-down restaurants used past 30 days: The Pasta House Co.

Top-26 Employment Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Imo's Pizza
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Sit-down restaurants used past 30 days: The Pasta House Co.




' 71,921 or 33.5% of Adults 18 or older who Used IMO'S PIZZA One or More Times past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 26.6%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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38,227 or 27.4% of Adults 18 or older who Used LION'S CHOICE One or More Times past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day representing
28.7% of all time spent daily with All forms of Print Media.

Avg. Week All Print Med;a (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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(Daily+Sunday) Catalogs)
9.7 7.8

New York Times
(Daily)
7.3

Wall Street Journal
(Daily}
7.0

Catalo...

Local Daity
Newspaper(s)
(Sunday)
11.6

New York Times
(Daily+Sunday)
9.2

Wall Street Journal
(Daity)
2.0

Local Daily
Newspaper(s) (Daily
8.0

Local Daily
Newspaper(s)
{Daily+Sunday)
8.4

Direct M

Adver

(excluding

Catalogs)
75

Catalogs
35

New York

Magaines
7.3

Times (Daily)
7.0

Al

u who Used LION'S CHOICE One or More Times past 30 days

mSTL

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

Wall Street Joumnal (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

Books

DMA

Totof persans:

] 8.%
= who Used LION'S CHOICE One or More Times past 30 days
Scarborough R2 2026: Aug25-Aug26 Qual Intab

who Used LION'S CHOICE One STL
or More Times past 30 days

E|STL

All Gmphs and soefo.oi Data Medeling Copyright © 2026 Hubbard | Medio That Connects, LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm

111

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
129

USA Today (Daily)
129

Magazines
110

(sunday)
9.4

Local Daily
Newspaper(s)
(Daily
9.7

New York Times

(Daily)
73

Wall Street Journal

(Daily)
7.0

Local Daily
Newspaper(s)
(sunday)
116

New York Times
(Sunday)
115

New York Times
(Daily+Sunday)
9.2

Wall Street Journal
(Daily)
9.0

Direct Mail

Advertising

{excluding

Catalogs)
75

Local Daily Newspaper(s)

(Daily
8.0

USA Today (Daily}
86

Magazines
73

New York Times (Daily)

7.0

= who Used LION'S CHOICE One or More Times past 30 days

Quick service restaurants used past 30 days: Lion's Choice

mSTL

soefa.ai

® Share of Everything
for Anything é



Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily)

Wall Street Journal (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

34,779 or 31.4% of Adults 18 or older who Used STEAK ‘N SHAKE One or More Times past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 6.4 minutes every day representing
27.% of all time spent daily with All forms of Print Media.

4%

m—!n——
Ve
mm

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Used STEAK ‘N SHAKE One
or More Times past 30 days

m o

u who Used STEAK ‘N SHAKE One or More Times past 30 days mSTL

Local Daily
Newspaper(s) (Sunday)
8.8

Direct Mail
Advertising
(excluding
Catalogs)
71

Local Daily
Newspaper(s)
(Daily
6.2

New York Times
{Daily+Sunday)
6.5

Wall Street Journal
(Daity)
61

Magazines
4.3

New York Times
(Daily)
49

Catalogs
3.9

Local Daity
Newspaper(s)
(Sunday)
11.6

New York Times

(Sunday)
115

New York Times
(Daily+Sunday)
9.2

Wall Street Journal
(Daity)
2.0

Magaines

USA Today (Daily)
86

Local Daily

Newspaper(s) (Daily

8.0

New York
Times (Daily)

7.3

Local Daily
Newspaper(s)
{Daily+Sunday)
8.4

Direct Mail
Advertising
(excluding
Catalogs)
75

Catalogs
35

2.0 Al

u who Used STEAK 'N SHAKE One or More

Times past 30 days

mSTL

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Total persans:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

Wall Street Joumnal (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

Books

DMA

m—

Avg. Hours+Minutes/day with Ad-

mF 7.0% Mozmiw‘uma STL
_ 8.% or More Times pa:
®who Used STEAK ‘N SHAKE One or More Times past 30 days mSTL
Scarborough R2 2026: Aug25-Aug26 Qual Intab 100
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Supported Print Media: Aduits 18 or older =%

Day Ad-Supported Print Media (% Time Spent & Av:

g. Minutes/day Spent): Adults 18 or older

Local Daity
Newspaper(s)
(Sunday)
88

New York Times
(Sunday)
8.1

Direct Mail Advertising
{excluding Catalogs)

e Newspaper(s)

(Daity+Sunday)
6.4

USA Today (Daily)
6.7

Wall Street
Journal
(Daily)

New York Times
{Daily+Sunday)
65 6.1

Local Daily
Newspaper(s)
(Daily
6.2

Magazines

4.9

New York Times.
(Daily)
4.9

Local Daily
Newspaper(s)
(sunday)
116

New York Times
(Sunday)
115

New York Times
(Daily+Sunday)
9.2

Local Daity Newspaperis)
(Daily+Sunday)

B4

Wall Street Journal
(Daily)
9.0

Direct Mail

Advertising

{excluding

Catalogs)
75

Local Daily Newspaper(s)

(Daily
8.0

New York Times (Daily)

7.0

USA Today (Daily}
86

Magazines
73

= who Used STEAK 'N SHAKE One or More Times past 30 days

Sit-down restaurants used past 30 days: Steak 'n Shake

soefa.ai

ESTL
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7,348 or 8.5% of Adults 18 or older who Used BANDANA'S BAR-B-Q One or More Times past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.3 minutes every day representing
31.6% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Per

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daly+sunday) 0 e 7
Local Daily Newspaper(s) (Daily !-!!&!!——wm Local Oalt

Local Daily Newspaper(s) Newspaper(s)
Local Daily Newspaper(s) {Sunday) Local Daily Me;\:s)s)aper(s] (Daily (Dailv;fu;niay] = I“df'v;s;'"ﬂﬂ\'l
Books 2. ;
New York Times (Daily) :ch« M
Wall Street lournal (Daily) Avg. Hours+Minutes/day with All . Local Daily |e::iuning

Print Media: Adults 18 or older Newspaper(s) (Daily ~ Catalogs)
New York Vimes 8.0 75

(Daily+Sunday)

New York Times (Daily+Sunday)

9.2
New York Times {Sunday) g 504 4% EE— New York Times
UsA Today (Daily) PRI - iy
- et Direct Mail New York Catalogs
Local Daily Newspaper(s) | (excluding (Daily+5u Newspaper(s) Wall Street Journal New York
Al Local Weekly Newspapers mu o0 who Used BANDANA'S BAR-B-Q (Sunday) Catalogs) nday) i Catalogs (Sunday) (Daity) Magazines Times [Daily) -

One or More Times past 30 days 13.7 7.4 5.4 . 36 116 9.0 7.3 7.0

catsiogs . FHPNY I 2.3%

= who Used BANDANA'S BAR-B-Q One or More Times past 30 days mSTL = who Used BANDANA'S BAR-B-Q One or More Times past 30 days mSTL
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Tota persans:

el g scoin o) — T Ty %
Local Daily Newspaper(s) (Daily+Sunday) | ey
.. .| ——
Local Daity Nowspapar(sh (Suaic L’W‘I 3
y paper(s) ( /M 498 330 194 n-lmu&.!-aul usATo:a:mdm Wall Street Journal
New York Times {Daily) m 4 : Local Daily Daity) UsATose sk

i Newspaper(s) 9.0
tree Local Daily Newspaper(s)
WallStrect lovmal foally), m % X (sunday) (Sunday}

i 106
New York Times (Daily+Sunda 222 &9 90 = =
' ") m% Avg. Hours+Minutes/day with Ad- PEECE BRA
New York Times (Sunday) m E-'%‘t':}"- Supported Print Media: Adults 18 or older g% s dwd:;j; ity imes. . Direct Mail

Magazines . Advertising
7 . | Catalogs) Magazines
Magazines 83729 m 75 7.3
At toct weekty ewspopes EESPR R -~ o0 ELELER

Local Daily Newspaper(s) New York Times. Wall Street et New York Times Local Daily Newspaper(s)
Catalogs m'z 3.5% who Used BANDANA'S BAR-B-Q STL (Daily {Sunday) Journal [Daily) ime: (Sunday) (Daity New York Times (Daily)

One or More Times past 30 125 65 4.9 & 115 8.0 7.0

woos i 8%

= who Used BANDANA'S BAR-B-Q One or More Times past 30 days mSTL = who Used BANDANA'S BAR-B-Q One or More Times past 30 days = STL
DMA Scarborough R2 2026: Aug25-Aug26 Qual Intab 65 ' Share of Everything
All Gmphs and soefo.oi Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. SO for Anything

Sit-down restaurants used past 30 days: Bandana's Bar-B-Q



' 19,923 or 38.6% of Adults 18 or older who Used THE PASTA HOUSE CO. One or More Times past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day
representing 31.9% of all time spent daily with All forms of Print Medi

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday) mm
Local Daily Newspaper(s) (Daily m 8%
tocal Daily Newspaper() (sunday)
New York Times (Daily) mm
Wall Street Journal (Daily) mm Avg. Hours+Minutes/day with All
S —— m m Print Media: Adults 18 or older
New YorkTimes (sunday)  [FEPETE BERTE 0o
USA Today (Daly)  FRITTTR BCX Y O
magaiines | PSR R

Direct Mail Local Daily
Adwvertising Newspaper(s)
(excluding USA Today (Daily) (Daily+Sunday)
Catalogs) 86 84
8.0

*

3
aa :
fe B2 B2

Direct Mail
Advertising

L

Local Dait s Local Daily (excluding
ocal Daily :
MNewspape(s) (Dail Catal
Newspaper(s) New York Times New York Times P ‘:0( ) (Daily ’;:gs)
[{ (Daily+Sunday) (Daily+Sunday)
7.0 9.2

Catalogs
Local Daily Local Daily 35

Newspaper(s) Local Daily New York Newspaper(s) Wall Street Journal New York

All Local Weekly Newspapers m'i ﬁ% x:’m:g:;ogzg ST m (St;r;.l;ﬂ Hrwsmoﬁt»;hp (Daily -' I‘zmr;.l:)-lihl 3 lsiirsvl m;:n Mox;x;‘nes T‘.m:;-::m‘;m e
Catalogs _H 9266%
= who Used THE PASTA HOUSE CO. One or More Times past 30 days mSTL u who Used THE PASTA HOUSE CO. One or More Times past 30 days mSTL
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Direct Mail Advertising (excluding Catalogs) 2250 "

Local Daily Newspaper(s) (Daily+Sunday) o0 38 4%
Lol Doty Newspaper() (Dol e T
tocal ity Newspaper() (Sundy) [ ST TR
New vork Times (o) FIYATE RO
Wall Street Joumnal (Daily) m £,0%
New York Times (Daily+Sunday) mw Avg. Hours+Minutes/day with Ad- =
New York Times (sunday)  [FRSRPR RpTrgy 0-oe Supported Print Media: Adults 18 or older

usatomy0aty) FHPTRETE

e P T
s el BN OB
s PR T oo

CO. One or More Times past 30

woks i 00X -

» who Used THE PASTA HOUSE CO. One or More Times past 30 days usTL = who Used THE PASTA HOUSE CO. One or More Times past 30 days mSTL
STL DMA Scarborough R2 2026: Aug25-Aug26 Qual Intab 57
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Local Daily
Newspaper(s) New York Times
{Daily (Sunday)
Local Daily .9 89
Newspaper(s) (Sunday)
12.6

Hew York Times. Wall Street Journal
Local Daily (DailysSunday) (Daily) USA Today (Daily}
Mewspaper(s) 9.2 9.0 86
(Sunday}
11.6

Wall Street Journal
{Daity)
55

Direct Mail

(excluding

Catalogs) Magazines
7.5 73

New York Times
Magarines Catalogs) USA Today (Dally) (Daity)
10.6 8.0 7.0 5.4

New York Times Local Daily Newspaper(s)
(Sunday) {Daily New York Times (Daily)
1.5 8.0 7.0

E

= Share of Everything

al for Anything _

Sit-down restaurants used past 30 days: The Pasta House Co.



Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

™I "Advertising Actions"

| P18+ who used IMO'S PIZZA in the past 30 days (Shopped/Visited/Bought past 3mos Due

to Ads on %)

915,762 36.3%

1,056,480 41.9%
784,658 31.1%

645,182 25.6%

430,914 17.1%

446,212 17.7%

Local AM/FM Radio

434,846 17.2%

Video Streaming Services

Billsoands
Podcasts i 14.3%
i i i 32 ' ST. LOUIS
Newspapers geverm 13.2%
m P18+ who used IMO'S PIZZA in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA Scarborough R22026: Aug25-Aug26 Qualintab: 169 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. SO e a . al for Anything =

Quick service restaurants used past 30 days: Imo's Pizza



Lion’ CHOICe | >—Iy

T

Social Media

Websites

Video Streaming Services
Direct Mail

Broadcast, Cable, & Sat TV

Local Broadcast TV

™I "Advertising Actions"”

P18+ who used LION'S CHOICE in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,056,480 41.9%

915,762 36.3%

508,477 20.2%

784,658

31.1%

645,182

446,212

Local AM/FM Radio

434,846 17.2%

Cable TV Networks
Newspapers

Podcasts

Audio Streaming Services

Billboards

ST.LOUIS DMA Scarborough R22026: Aug25-Aug26  Qual Intab:
All Graphs and soefa.ai Data Modeling Copyright ® 2026 Hubbard | Media That Connects, LLC. All rights reserved.

430,914

334,118

360,264

285,743 11.3%

12.7%
w P18+ who used LION'S CHOICE in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
111

319,877

Share of Everything
for Anything =

soefa.ai

Quick service restaurants used past 30 days: Lion's Choice



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV
Newspapers

Cable TV Networks

Video Streaming Services

"l "Advertising Actions"

P18+ who used STEAK 'N SHAKE in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,056,480 41.9%
915,762 36.3%
784,658 31.1%

645,182 25.6%

446,212

334,118

430,914 17.1%

508,477

Local AM/FM Radio

434,846

Billboards
Podcasts

Audio Streaming Services

319,877

18621 ST. LOUIS

285,743 11.3%
m P18+ who used STEAK 'N SHAKE in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

N
%

ST.LOUIS DMA Scarborough R22026: Aug25-Aug26 Quallintab: 100 * Share of Everything
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Sit-down restaurants used past 30 days: Steak 'n Shake



Websites

"l "Advertising Actions"”

P18+ who used BANDANA'S BAR-B-Q in the past 30 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

41.9%

915,762 S
Newspapers 334,118 T
Direct Mail 784,658 31.1%
Social Media
Local AM/FM Radio

434,846 17.2%

Broadcast, Cable, & Sat TV
Local Broadcast TV
Video Streaming Services

Audio Streaming Services

1,056,480

645,182

446,212 17.7%

508,477

%

285,743 11.3%
Billboards e 12.7%
ST. LOUIS
Cable TV Networks  grevigeim 17.1% -
Podcasts g 14.3%
m P18+ who used BANDANA'S BAR-B-Q in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA Scarborough R22026: Aug25-Aug26 Quallintab: 65 * Share of Everything
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q



Broadcast, Cable, & Sat TV

Social Media
Direct Mail
Websites

Local Broadcast TV

Cable TV Networks

Ml "Advertising Actions"

il P18+ who used THE PASTA HOUSE CO. in the past 30 days (Shopped/Visited/Bought past

3mos Due to Ads on %)

645,182 25.6%
1,056,480 41.9%

784,658 31.1%

915,762 36.3%
446,212 17.7%

430,914 17.1%

Local AM/FM Radio

434,846 17.2%

Podcasts

Audio Streaming Services
Newspapers

Billboards

Video Streaming Services

360,264 14.3%

285,743 11.3%

334,118 13.2%

ey ST. LOUIS

508,477 20.2%
w P18+ who used THE PASTA HOUSE CO. in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Sit-down restaurants used past 30 days: The Pasta House Co.



